Analyzing an Advertisement 
Analyze the appeals at work in a magazine advertisement or advertising campaign using the power point. 
· What  appeals are used? supply evidence from the text to support your identification of appeals__________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· What are the appeals trying to do? How are the meant to affect the viewer's mind and emotions?_______________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
· Who is the intended audience? ________________________________________________________________________
Some Ideas: 
1. Colors -- What colors are used? What do they suggest or evoke?  ________________________________________________________________________________________________________________________________________________
2. Models -- How many are used? Are the male or female? What do they look like? What are they wearing/doing? What are the expressions on their faces? What are they looking at? What are their body positions? What are these details meant to imply or evoke? 
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________



 Setting -- Where is the scene set? What does this setting suggest about mood or emotion? How do the models relate to the setting? Are they pointing to, leaning on, standing on or behind, looking down on, or approaching anything in the picture or anything outside the frame of the picture?     
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
4. Text -- What words are printed in the ad? How does the size of the font compare to the images? Where are the words placed? What do font size and style suggest about the message in the text? How do they connect with the images? Are there any key words? What moods do the words evoke? What promises do the words make? 
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
5. Omissions -- Consider not what is shown and said but also what is not shown, what is not said. What is implied through leaving certain things out? 
________________________________________________________________________________________________________________________________________________________________________________________________________________________
6. Audience -- Think more consciously about this intended audience. Who would most likely fall for the pitch? What are this consumer's needs or desires? What might the consumer feel is lacking in life or desirable in life? Does the ad suggest anything interesting about an audience from the past? 
________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________________
